ENTERTAINMENT FORTNIGHTLY 


More nutritious than a hot dog, cheap 
as a candy bar, the genuine Jamaican 
beef patty is one of the more addictive 
snack foods around. We think it’s a 
serious fast food contender. 

Beef patties are already the unofficial 
fast food of Jamaica. These semi- 
circular folds of pastry dough contain a 
spicy filling of minced beef and season- 
ings, baked to a tantalizing golden 
brown. In Jamaica, adults and school- 
children alike eat them for lunch with 
bottled fruit juice — Mikey would like 
them. 

According to those who know, ‘‘the 
beef is chief’’: it must contain just the 
right proportion of fat to create the pro- 
per filling consistency... One con- 


noisseur claims that ‘‘New York patties 
are slimy,’’ probably because they use 
low quality, fatty beef. But experience 
alone makes the difference between a 
good beef patty and a great one. 
Though there are several patty sup- 
pliers around town, the best we know of 
is the Boulangerie Spicee (formerly 
Mister Spice), 6869A Victoria, where 
they are virtually identical to the island 
version. Spicee has been around since 
1970, selling direct and supplying a 
handful of outlets around the city. They 
have adjusted the spice content from 
“regular’’ (hot, hot, hot) to a simmer- 
ing ‘‘medium’’ to accommodate the 
more tender Canadian palate. 
Masami 


“THE FUNNIEST, CRAZIEST, DIRTIEST, og 


MOST PERVERSELY BEAUTIFUL 
SCIENCE-FICTION MOVIE EVER 


MADE!"—pavia Denby, N.Y. Magazine 


Directed by SLAVA TSUKERMAN 


Exclusive Montreal Engagement 


5560 Sherbrooke West 
489-5559 


Starting August 31 Nightly at 9:30 
Special Midnight Showings on Saturdays 


CINCMA V 


20 


* CORROSION OF 
CONFORMITY 
(hardcore)iCargo 

? MADAME (French new 
wave)/Foufounes 


CLUBS LISTED 


X — call for info 
? — call for confirmation 
P — partial listing 


X Blue Note/40 St. Paul E./ 
875-5126 

* Café Campus/3315 Queen 
Mary Rd./735-1259 

* Cargo/4177 St. Denis/849-4698 


om 


* YOUTH BRIGADE 
(hardcoreWCargo 
* LORNB RANGER (see\Sun. 26) 


* OUTASYNC (new 


WEDNESDAY 


21 * HIDDEN RIVAL (pop)/Station 
10 


There’s nothing serious about Lorne 
Ranger, except their desire to succeed in 
the music biz. With songs like French 
Fried Freedom, Pajama Party and I 
Wanna Be A Doorman, and an uptem- 
po, tongue-in-cheek stage show, this is a 
fun band without political aspirations. 

Unlike many of the currently hot 
bands on the local scene, Lorne Ranger 
has a history dating back to 1978 and 
the ‘*364 St. Paul St. days’? of Montreal 
punk. Lead singer Lorne Ranger passed 
through the Aliens, the Normals and the 
222’s before forming his own band on a 
slightly different tangent. 

After an overhaul earlier this year, 
the current line-up consists of guitar- 


(continued over) 


EI Topo 


This Mexican western, made in 1971, con- 
cerns one man’s quest for absolute perfec- 
tion. His quest leads him into the desert, to 
challenge the Four Masters. It 
fascinating film, but drags in spots, and the 
violence and gore may be too extreme for 
some people. Nevertheless, it is recommend- 
ed to be seen at least once. 


Testament 


This film was the basis for The Day After.. 
The director grabs you by the short hairs and 
makes you take a good look at what life may 
be like within the next 
small town in California, it shows how its’ 
citizens cope not only with the day after 
nuclear holocaust, but the day after that, and 
the day after that one... Definitely one to see. 


few years. Set in a 


Chris Gordon 
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* DOUBLE AGENT (ska)/Station 


One club in town to feature bands on 
a regular basis is the Cargo, located at 
4177 St. Denis. Although the Cargo is 
now known primarily as a hardcore 
venue (largely because of the success of 
the Monday night shows), ‘scenemaker’ 
Eric states that the bar will book any 
sort of act imaginable... ‘‘even Seven 
Sisters!”’ 

Eric is employed as the Cargo’s baok- 
ing man and security agent. He works 
for free (he says it’s fun) and while he 
dislikes intellectual discourse (‘‘I’d 
rather be a doer than a writer.’’), he ad- 
mits that he often thinks about hard- 
core. He agreed to share some of his 
opinions with FLASH. 

‘*Hardcore isn’t so much punk as it is 
what rock ’n’ roll should have been,’’ he 
says. ‘It will never get a lot of radio 
airplay, and that’s good. It forces peo- 
ple to go out and see shows and find out 
what it’s about for themselves.’’ 

Eric pinpoints Montreal’s hardcore 


MOTION 


On the average, local bands playing 
original music earn between $100-200 
per night. While it might not seem like 
much, split. among four, five or more 
musicians, what really causes dispute is 
not the actual amount, but whether the 
promoter is making a killing at the ex- 
pense of the band. 

There are two methods of paying 
bands. Method N°. 1 is the You Take 
the Door, and I’ll Take a Percentage 
Plan. While this method can be 
lucrative for bands, it is a no-lose situa- 
tion for promoters, in that their percen- 
tage is forthcoming regardless of au- 
dience turnout. Many of these charges 
are justified with the following 
nomenclature: Promotional Expenses, 
PA Rental, and the most popular, City 
of Montreal Amusement Tax. (Does 
anyone actually pay the full 10%?) This 
is not to say that some of these charges 
are not valid, but the promoters are also 
making money from the liquid 
refreshments served at the events. 


These charges can also show up as. 


bargaining tactics to reduce the 
guarantee in Method N°. 2, J Guarantee 
You An Amount. The pitfalls and ad- 
vantages of this plan are obvious. The 
club takes a risk, and the band has 
nothing to worry about. Or, the club 
does very well, and the band is pissed 
off that they didn’t ask for more 
money. This type of club can either 
charge at the door or maintain a policy 


of free admission and higher drink 
(continued over) 
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beginnings to a couple of bands, SCUM 
and the Discords, both of whom started 
off about three years ago. The Hotel 
Nelson crowd had moved on to other 
things, and there was a void to be filled. 

Slowly but surely the scene grew, 
thanks to a few industrious promoters, 
the commitment of the bands, and the 
basic unwillingness of punk to believe 
the rumours that it was dead and/or 
passé. 

Today Montreal hardcore is thriving, 
to the point where Eric can confidently 
claim it is tops in Canada, not to men- 
tion competitive on a continent-wide 
basis. 

This is one of the reasons he thinks 
it’s time for a crossover, and he for one 
wants to encourage all sorts of music 
fans to come to the shows. 

‘*There are too many dividing lines in 
musical taste,’? he opines. ‘‘It’s much 
better to have an ebb and flow, an ex- 
change of ideas.’’ (continued over) 


A Hard Day's Night in the Life of 
the Music Critic (or: Conflict of 


jriterect for Fun and Profit. ) 
So, Miss Squdust, is my NR 
band better than i 
Siouxsie and the 


mM 


Well boss.) 


let's pul it oa 
this way... Mt 


Liquid Sky, an independently produc- 
ed feature film by Soviet expatriot Slava 
Tsukerman, premieres in Montreal on 
Friday, August 31 at Cinema V, and will 
be shown through the month of 
September every night at 9:30 at a 
special price of $5. 

This bizarre, grimly humourous 
science fiction film has received rave 
reviews all across the US and Canada. It 
concerns pleasure-seeking aliens who 
land on punk model Margaret’s (Anne 
Carlisle) tenement roof and proceed to 
extract the chemical released in the 
brain during orgasm by vapourizing 
Margaret’s lovers at the moment of 
climax. Anne Carlisle also plays a man, 
Jimmy, and in an interesting twist, the 
two characters end up in bed together. 

The movie presents in detail the lives 
of the junkies, punks and performance 
artists of New York City’s demimonde. 
While seeming to celebrate this 
decadence, Liguid Sky succeeds in 
discrediting the glamourous punk myth. 

New York Magazine calls it the ‘‘fun- 
niest, craziest, dirtiest, most perversely 
beautiful science fiction movie ever 
made.’’ If the reviews are to be believed, 
Liquid Sky should be well worth the 
price of checking it out. 

Hilary Jones 


ALENDAR 


* BOYS DU SEVERE (cold 
music)/Le Steppe 

¢ ARMAGEDDON 
(reggae)/Rising Sun 


|* HELTER SKELTER 


’ (metal)/Mustache 


X Club Jambo Jambo/2s2z St. 
Catherine W. 

* Foufounes Electriques/97 St. 
Catherine E./845-5484 

X La Gare/5801 St. Lawrence/ 
273-0087 

* Le Grand Bock/893 St. 
Catherine W./842-6562 

* Mustache/1443 Closse/ 
931-2575 

* Pepper Box/1285 de Maison- 
neuve W./282-0220 
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* Rock’A’tchooka wi VA VA 
VOL/ERGO/CONCEPTE 
VARIABLE/Foufounes 

* THE AMAZING DR. 
CHARLESILe Steppe 

* HEAVEN KNOCKS 
(metal)/Mustache 

* ARMAGEDDON (see Tue. 21) 


f 10 
. ECHO AND THE 22 * SEAN DONNELLY AND 
BUNNYMEN/FLESHTONES/BI- Pome THE ROOMILe 
LLY BRAGG/Spectrum 
* BOYS DU SEVERE (see Tue. ? SUZIE Q (harmonica 
21) pop)/Stripes 


° HELTER SKELTER (see Tue. 


* ARMAGEDDON (see Tue. 21) 


* Rising Sun/286 St. Catherine 
W./861-0657 

P Spectrum/318 Ste. Catherine 
W./861-5851 

* Station 10/2071 St. Catherine 
W./934-0484 

* Le Steppe/5175 Park Ave./ ~ 
270-7641 : 


* Stripes/4372 St. Lawrence/ 
845-5447 , . 

* Tatou/3519 St. Lawrence: 
843-6670 


¢ MEN WITHOUT AiDS 
(?WStation 10 
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| © THE AMAZING DR. CHARLES 


(See Tue. 28) 

© PHIZICAL ACE (hard 
rock) Foufounes 

* HEAVEN KNOCKS (see Tue. 
28) 

* ARMAGEDDON (see Tue. 28) 


CALENDAR NOTE: In the interest of keeping the calendar as accurate as possible, we have moved up the calendar deadline by five days. This addresses|the probiem of last minut 


X “live band” /Tatou 

ee 

HELTER SKELTER (see Tue. 21) 
* ARMAGEDDON (see Tue. 21) 


¢ DOUBLE AGENT (see Thu. 23) 

? FREQUENCE (performance 
art)iCargo 

* SEAN DONNELLY AND 
WHAT'S THE ROOM (see Thu. 


23) 
? SUZIE Q (see Thu. 23) 
X “live band” (see Thu. 23) 
* HELTER SKELTER (see Tue. 


21) 
¢ ARMAGEDDON (see Tue. 21) 
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¢ DOUBLE AGENT (see Thu. 23) 

* SEAN DONNELLY AND 
WHAT'S THE ROOM (see Thu. 
23) 

* ARMAGEDDON (see Tue. 21) 

? FREQUENCE (see Fri. 24) 

¢ HELTER SKELTER (see Tue. 
21) 

? SUZIE Q (see Thu. 23) 

X “live band” (see Thu. 23) 
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¢ LORNE RANGER (new 
music)/Pepper Box 

¢ JANITORS ANIMATED 
(Experimental) Foufounes 

X Rockabilly DG (band?)/Cargo 

* THEATRE SHMEATRE (theatre 
improv)/Le Steppe 

* ARMAGEDDON (see Tue. 21) 

* HELTER SKELTER (see Tue. 
21) 
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THURSDAY ses FRIDAY sms SATURDAY sm SUNDAY 
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X Mystery band/Station 10 

¢ AT FIRST GLANCE (new 
wavey/Le Steppe 

* ARMAGEDDON (see Tue. 21) 

? OUTASYNC (new 
wave)/Stripes 

¢ HEAVEN KNOCKS (see Tue. 
28) 

« JAMES McDONALD GROUP 
(commercial rock)/Tatou 
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e a FIRST GLANCE (see Thu. 
) 


X Mystery band (see Thu. 30) 

? OUTASYNC (see Thu. 30) 

X Back-to-school Hardcore 
Extravaganza (see Fri. 31) 

* ARMAGEDDON (see Tue. 28) 

. on KNOCKS (see Tue. 

* JAMES McDONALD GROUP 
(see Thu. 30) 


7 


* AT FIRST GLANCE (see Thu. 


30) 

* ARMAGEDDON (see Thu. 30) 

X Mystery band (see Thu. 30) 

? THE DARNED 
(cowpunkyStripes 

X Back-to-school Hardcore 
Extravaganza (see Fri. 31) 

* HEAVEN KNOCKS (see Tue. 
28) 

¢ JAMES McDONALD GROUP 
(see Thu. 30) 


| 
| © THEATRE SHMEATRE (theatre 


improv)/Le Steppe 
X Rockabilly DJ (band?VCargo 
? ARMAGEDDON (see Fri. 31) 
* HEAVEN KNOCKS (see-Tue. 
28) 


e) 
2) 
e 


Je 
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Eric acknowledges that the hardcore 
rep is one of violent and uncouth 
behaviour, coupled with a seemingly 
hateful and aggressive sound. He in- 
sists, however, that thrash violence is 
nearly always controlled; that 
underneath the layers of noise lie 
positive and politically conscious (if 
somewhat naive) lyrics; and that the 
message of most hardcore is ‘‘have 
fun.”” 

The message of the Cargo is also 
sweat, since for the last couple of weeks 
the air conditioner has been broken. At 
packed shows the temperature has been 
tropical, if not festering. 

Eric says it will be fixed as soon as 
people start sending money. For more 
information about donations (and 


ewer cor aatiaiciee Sutherland 


Having access to equipment and 
possessing basic production skills — 
assets that basement video producers 


take for granted — can generate income 
in unusual ways. Back in Flash N° 1 I 


defined basement video as projects 
originally taped on 1/2’’ video equip- 
ment that were aimed at a broader au- 
dience than home movie type produc- 
tions. I also pointed out that no matter 
how good these might be, they stood 
virtually no chance of being sold 
because of the relatively poor quality of 
1/2’”’ recordings. But 1/2”’ also has ad- 
vantages — namely, low cost of blank 
tape and the portability of the newer 
camera/recorder units — that make 
1/2” ideal for certain applications. 


bass-keyboards-drums plus the 
Fabulous Rangettes (female back-up 
vocals). Their music is polished dance- 
oriented fun rock without a trace of 
cloying new wave cliché. 

Lorne Ranger, the man, is as upbeat 
as his music, but he is under pressure to 
provide business direction for the band. 
He has no illusions about how far the 
local scene can take them. 

“The local scene is definitely on the 
upswing and if it stays healthy, bands 
will get better and better and begin to at- 


(continued) 


-tract good management and producers. 


There are good producers in Toronto 
where the scene is much more 
developed. But our real target is the 
U.S. market,’’ comments Ranger. 

For the moment, Lorne Ranger is 
concentrating on integrating new band 


members through ever-improving their 
| will have far more bucks than your 
favorite local band. The work will take 


live show. Says Ranger, ‘‘Each show we 
do, we take a step further. Our presen- 
tation is constantly evolving with the 
hope that people can be entertained to 
the point that they forget themselves, 
forget their problems... kinda like wat- 
ching the Dukes of Hazzard.”’ 
Lorne Ranger will be appearing next 
at the Pepper Box, Aug. 26 and 27. 
Michael Mannix 


2071 Ste. Catherine W. 934-0484 


SS TATION 


WISI 


DEJA VU DISQUES 


BUY & SELL USED 
RECORDS, CASSETTES 
MAGAZINES, VIDEO 


486 St. Catherine O. 866-6016 


Labyrinthe 


RECORDS: Sales — Rentals 


SPECIAL MEMBERSHIP 
OFFER 


e 10 FREE RENTALS (for every 
new membership) 


e FUJI FR-Il chrome C-90 $2.25 
(limit 10 per customer) 


1479 Mansfield 
844-0001 


(with this coupon) 


Montreal's most 
arresting live venue! 


ROCKET SOCIETY (Aug. 23-25) 
MEN WITHOUT AIDS (Aug. 29) 


Labour Day Mystery Band 
(Aug. 30 - Sept. 1) 


by F, 
Ka 


RECORDS & TAPES 


Visit Our Second Store At 
5018 Sherbrooke W. at 
Claremont 


3416 Park at Sherbrooke 


RECORD CAVE Ltd. 


eYour record specialist 


for 


“> Last spring, two of us were employed 


by a division of a well-known multina- 
tional corporation. The job was a quasi- 
legal matter: we were commissioned to 
shoot a sort of home movie of an in- 
dustrial situation, meant to replace 
traditional charts, diagrams, photos and 
explanations in illustrating a point. It 
seemed to me more like a novelty gim- 
mick than anything else, but apparently, 
video depostions are a big thing in the 
States and not without precedent in 
Montreal. We were very well paid for a 
day’s taping with a 1/2’’ recorder and a 
couple of lights. 

Why were we hired? Because we had 
1/2’’ equipment and were cheap, com- 
pared to the cost of renting an industrial 
or commercial grade equipment/crew 
package. 

A whole range of nossible employers’ 
needs are confined to having only a few 
reasonable copies of a final video for 
non-broadcast use, thereby making 
1/2’? by far the most cost-effective way 
to go. 

All sorts of businesses need a variety 
of promotional tapes: companies need 
in-house training material; on special 
occasions, video can replace traditional 
photography or 8mm film (wedding 
coverage goes from $500 up for an 
hour-long final tape). 

Any one of these potential employers 


some hustling to get, and it won’t 
always be creative or glamorous, but it’s 
there. The money is earned while keep- 
ing you involved in video. After all, like 
garage rock, basement video is really 


only a startin int. : : 
y 8 po Michael Mannix: 


DISQUES 


LIVERPOOL ewe. 


Achat - Vente - Echange 
33-45-78 Tours - Posters 
Cassettes 
Items de collection 


828 Décarie, suite 201, 
Ville St-Laurent, Qué. 
H4L 3L9 


Aug. 23-25 
Aug. 30-3 1 
Sept. 1 


* Tentative booking — please phone for confirmation. 


i be OM ie] (continued) 


prices. The latter policy is the most at- 
tractive to the audience and the oppor- 
tunity is there for the promoter to clean 
up with huge bar sales. But with free 
shows, there is the risk of a high tur- 
nover crowd of the curious who don’t 
bother to purchase a drink — a full 
house but no cash flow. 

The bottom line is this: many times a 
band will have been involved in a suc- 
cessful show. When they are contacted 
to play elsewhere, they divine 
themselves to be very hot (and therefore 
expensive), which is not always the case. 
Many factors go into the makeup of a 
successful event: venue, location, pro- 
motion, competition, the weather, just 
to name a few. A recent example of an 
aberrant event was the At First 
Glance/Flat Planet show at Concordia. 
While both bands did well prior to and 
after the event, the gig flopped. Nobody 
knows why. The promotion was good, 
the price was fair, and the venue has 
been well-attended, but the show died a 
thousand deaths. So the difficulties in 
predicting the worth of a band are evi- 
dent. 

There are no fortunes to be made ona 
nightly basis with local original music. 
When bands and promoters negotiate, 
common sense and a handy pocket 
calculator should prevail. 

Neil Schwartzman 
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femme BOUTIQUE-VETEMENTS DIVERS 
wmmemn VENTE: ACHAT 


2013 bivd St-Laurent 
849-8248 
| buy al! ur'fucken clothes” 
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LE CLUB 


STRIPES 


ROCK & COMEDY BAR 
LIVE BANDS 


SUZIE Q * 
OUTASYNC * 
THE DARNED * 


845-5447 


4732 St. Lawrence (near Mont-Royal) 


ARGO BOOKSHOP 


Montréal, Québec 


1915 Ste-Catherine W. 


Tel. (514) 931-3442 H3H 1M3 


PAPERBACKS & CANADIAN BOOKS 


Ltée 
ONTARIO 


DUTCHY’S 
1387 S.Laurene 


BOuL ST LAURENT 


rock, new wave, jazz, classical 
& western 
Clothing and T-shirts 


1587 ST-LAURENT 
Montréal Qué. H2X 2S9 
844-6208 


OE MAISONNEUVE 
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METRO ST LAURENT, 


STE CATHERINE 
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Prize Pest Per‘urbs Porky Pig 

The story opens with Porky listening 
to a radio game show. As u:2 announcer 
states ‘“‘you too could win!’’, Porky 
receives a package. 

“Tt couldn’t be the grand prize!” 
denies Porky hopefully. 

But it is. ‘‘Fortunate me. It’s a duck. 
Just what I always wanted, I suppose.’’ 

Once released, Daffy begins trashing 
Porky’s kitschy furniture. 

“Get out in the chicken coop!”’ yells 
Porky. 

“I’m a duck; got a duck coop?” 

Daffy next tries the Jekyll and Hyde 
routine. 

‘“T’m a split personality, a 
schizophreniac!’’ Daffy yells, going 
from a Boyer-esque ‘‘You’re a fat little 
butterball’’ to a hideous monster 
disguise. 

Porky, frightened, placates the prize 
and decides to phone the authorities. 

“T want to report a dangerous lunatic 
in my home.”’ 

‘“‘What number please?’’ 
Porky’s phone, actually the duck. 

Desperate, Porky dons his own 
monster mask, frightening Daffy, yet 
scaring the daylights out of himself in 
the process. 

(Cartoon Friends airs weekdays at 
3:30 on WPTZ-S.) 


asks 


Tan Carlin 


INTERNATIONAL NEWS 
STRETCH RECORDS 
A&A RECORDS 
MULTIMAGS 
SHERMAN’S 
MET-ROCK 
UNDERGROUND RECORDS 
DUTCHY’S 
BRONX |! 
BRONX II 
WoW RECORDS 
PHANTASMAGORIA 
PHANTASMAGORIA 
LE STEPPE 
STATION 10 
FROCKS TROT 
CHEAP THRILLS 
BELT 
LIBRARIE SUR LE PARC 
CINEMA V 
SEVILLE THEATRE 
N.D.G. BOOKSHOP 
ARGO 
RILEY’S FUNKY HUT 
PARAGRAPHE 
TUTTOLIBRI 
BROUHAHA 
EXXA 
KATASHA 
PASSION 
GOMINA 
GOUACHE 
CARGO 
RECORDS INTERNATIONAL 
STRIPES 
DEJA VU RECORDS 
PEPPER BOX 
ITIEVA B. 

CLUB JAMBO JAMBO 
McGILL UNIVERSITY STUDENT UNION 
REBOP 
L’IMPARFAIT 
ROSE NANANE 
BEAUTY’S 


BROUHAHA 


BOUTIQUE 
5711 
SHERBROOKE WEST 


DESIGN ... ASSERTIVE 


